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https://hbr.org/amp/2020/03/what-coronavirus-could-mean-for-the-global-economy
https://business.linkedin.com/marketing-solutions/blog/linkedin-news/2020/advertising-in-recession-long-short-or-dark
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https://www.malik-management.com/malik-solutions/malik-tools-and-methods/pims-profit-impact-of-market-strategy/
https://www.warc.com/content/paywall/article/jar/research_on_advertising_in_a_recession_a_critical_review_and_synthesis/90131
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https://www.scoop.it/topic/advertising-in-time-of-crisis
https://www.scoop.it/topic/covid-19-and-advertising-industry
https://www.scoop.it/topic/covid19-brand-strategies
https://www.linkedin.com/in/markritson/
https://www.marketingweek.com/mark-ritson/
https://thinktv.com.au/deep-dive/what-happens-if-i-stop-advertising-during-cv-19/
https://www.thinkbox.tv/news-and-opinion/opinion/the-business-case-for-advertising-in-the-new-normal/
https://thinktv.ca/post/marketing-during-a-crisis/
https://thevab.com/insight/keep-calm-and-advertise
http://www.theglobaltvgroup.com/about-members/
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