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DROWNING 
IN IMPRESSIONS



STARVING FOR 
ATTENTION



*focusing on one thing and ignoring all else

SPOTLIGHT ON 
ATTENTION*



WHY

 MATTERS



WHY

 MATTERS

HUMAN CURRENCY CREATIVE



ATTENTION IS A 
 HUMAN CENTRIC

METRIC





SECONDS…



“1.5 seconds could 
encode memory” 

Dr. Karen Nelson-Field + VCCP



SECONDS SPENT 
WITH DEVICE

≠ 
ATTENTION

Source: eMarketer



SCROLLABLE 
MEDIA IS AN 
ATTENTION TRAP!

Source: Amplified Intelligence



DIGITAL HAS 
A MASSIVE 
ATTENTION 
PROBLEM

Source: Amplified Intelligence





ATTENTION IS 
THE CURRENCY OF 

MEDIA REACH 



“Not all reach is equal.”

ATTENTION IS THE MISSING LINK



HOW WE WATCH ADS

Source: Lumen research



HOW WE COULD BUY ADS

Source: Lumen research



TV
STILL 
ON 
FIRE

Source: Screenforce, WARC



IS SPORT THE FUTURE OF TV?

Source: TVision



ATTENTION 
PREDICTS CREATIVE 

IMPACT



ARTSCIENCE

ADVERTISING IS A MIX



=

f (                                 )ADVERTISING
 

IMPACT

MEDIA CREATIVE RESONANCE

SHORT TERM SALES

LONG TERM EQUITY

THE SCIENCE OF ADVERTISING



THE ART OF ADVERTISINGTHE ART OF ADVERTISING



FACIAL 
EXPRESSIONS

AI 
PREDICTIONS

NEURO 
TESTING

HOW TO MEASURE ATTENTION



actionable

MY ABC OF MEASUREMENT

behavioral causal



actionable

APPLIED ATTENTION 
MEASUREMENT

behavioral causal

Second by second 
measure of attention 
and confusion to fix 

advertising

Certified human eyes 
on any screen

A/B testing old/new 
content in platform



ATTENTION =  SALES

Seconds

A
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HOW TO GRAB ATTENTION

FAMILIAR CONTEXTS

AUDIO SIGNALS

FIT IN PLATFORM



HOW TO WIN WITH EMOTIONS

Make them HAPPY early

Build emotions & brand at peak

Solve negative emotions fast



Reduce complexity and confusion

Avoid multiple storylines - not a movie

Use Distinctive Brand Assets often 

HOW TO FACILITATE MEMORY



“Not all reach is equal.”

ATTENTION IS THE MISSING LINK
@Patilinet

creative

human
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